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D
ustin Cochran served more than 100 meals during a

recent Tuesday lunch rush at his newest restaurant in

Kern’s Food Hall, Disco Chicken and Donuts. It blew

him away. h Cochran already had three other busi-

nesses inside the food hall, Myrtle’s Bakehouse, T. Ralph’s Burgers

& Fries and Richy Kreme, before opening his entirely gluten free

chicken and doughnut spot July 4. He told Knox News succeeding

inside a new food hall can be difficult, and he never expected

Disco Chicken’s first days to be so successful.

Cochran is looking to build up all
aspects of his growing food hall em-
pire. He said the success of the food
hall is based on the sum of all its
parts. Vendors have to do a ton of
work to do well, and so do the man-
agers.

Kern’s Food Hall opened in April
2024 and hit roadblocks in its first
year, manager Grant Belback told
Knox News, but it is working to learn
from the pitfalls that slowed busi-
ness down.

Now it’s on the upswing. May was
the food hall’s best month to date,
and July is on pace to match it, hos-
pitality manager Cross Fuller said.

A rollout similar
to Marble City Market?

Cochran isn’t a stranger to the
food and beverage business, and it
an expert in food halls. He originally
had two concepts, Myrtle Bake-
house and The Donut Theory, at
Knoxville’s first food hall, Marble

City Market.
He pulled his two businesses

from Marble City Market in Decem-
ber 2022 because of disagreements
over deposits and fees paid prior to 

KERN’S FOOD HALL ON UPSWING

A customer waits for his meal at T. Ralph’s Burgers and Fries in Kern’s Food Hall. PHOTOS BY ANGELINA ALCANTAR/NEWS SENTINEL

Manager: ‘We think
of this as year one’

From parking to marketing, Kern’s
is looking for a better second year
Joanna Hayes Knoxville News Sentinel | USA TODAY NETWORK – TENNESSEE

See KERN’S, Page 4A

Dustin Cochran has experience in
both of Knoxville’s food halls and in
other locations throughout the
community. He argues it’s all about
creating a special brand and
working hard to market it.

Atlanta technology startup TreisD
Corporation is setting its three-dimen-
sional sights on Knox County for the
launch of its futuristic manufacturing
hub.

The company is taking over a
20,000-square foot-facility in the
Eastbridge Business Park in Mascot to
craft products using polymer plastics.
TreisD focuses on turning two-dimen-
sional images into 3D images people
can view with the naked eye. TreisD
can then print the images on a film that
can’t be replicated.

TreisD’s images are incredibly com-
plex. Humans use both eyes to see 3D
images and can easily differentiate be-
tween 3D and 2D. A driver’s license
printed with TreisD’s 3D security fea-
tures would be instantly recognizable
and impossible to duplicate with 2D
printing technology.

Using the 3D technology also makes
it impossible to tamper with packag-
ing and branding through convention-
al means. And future applications are
on the horizon. Doctors, for instance,
could use the technology to better di-
agnose patients

The company has grown since
starting prior to the COVID-19 pan-
demic, and finding a centralized loca-
tion to build up manufacturing was
key.

That’s when Silicon Valley-based
CEO John Brandon thought about Ten-
nessee.

“I actually have a friendship with
Gov. Bill Haslam,” Brandon told Knox
News. “I remember when Gov. Haslam
used to go recruit companies to move
from other states to move to Tennes-
see.”

He called Haslam and connected
with the right people, narrowing down
TreisD’s search to three cities in Ten-
nessee. TreisD, Brandon said, was
wowed by the presentation about
Knoxville and the partners who
cinched the deal: Knoxville Chamber,
UT, Three Roots Capital, Mollenhour
Gross Real Estate, Launch Tennessee
and Pinnacle Financial Partners.

It was clear Knoxville wanted
TreisD, and the company’s leaders felt
welcomed. For a startup “you need as
many friends as you can get,” Brandon
said, and the partnership between UT,
the Chamber of Commerce and the 

3D tech
startup set 
to bring 50
jobs here 
Knox County ‘perfect’
for manufacturing hub

Keenan Thomas
Knoxville News Sentinel

USA TODAY NETWORK – TENNESSEE

See STARTUP, Page 4A

“I feel like Knoxville is
a perfect place for
startups. You’ve got
the university. You
have all this
intellectual talent.
You’ve got a very

pro-business environment. They
want tech jobs. I knew it was going
to be good, but it’s been better than
I expected.”

John Brandon
TreisD Corporation CEO

If you’re driving to Kern’s
Food Hall from downtown
Knoxville across the Tennessee
River, turning left across on-
coming traffic can get compli-
cated. But next month, re-
vamped traffic lights will re-
place the current entrance.

The new intersection near
the current Kern’s entrance
used to be home to Burger Boys,
a fast-food restaurant that op-
erated as a one-man show but
closed in May to make room for
the traffic lights. Owner Andre
Bryant was locked into a lease
until 2027 but agreed to let go of
his claim on the property for the
sake of the food hall.

The former burger-drive
through is now a ripped up
parking lot, with Knoxville con-
struction company Nail Part-
ners spearheading the project.
The new intersection will be-
come an entrance to the food
hall.

Right now, the Kern’s has
just one entrance north of 
the intersection of Chapman
Highway and Fort Avenue,
where the stoplight and former 

WHAT’S THAT?

Burger Boys
site ripped
up for food
hall entrance
Joanna Hayes
Knoxville News Sentinel

USA TODAY NETWORK – TENNESSEE

See ENTRANCE, Page 4A

Here’s your first chance to meet 
Knoxville violence interruption team

THE KEY, 3A
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entrance for Burger Boys is being
reconfigured. The improvements
are expected to be finished some-
time in August, according to
Kern’s.

The redesigned intersection
means drivers will have a traffic

light to help them make that left
turn into - or out of - Kern’s park-
ing lot through Chapman Highway
traffic.

“Having it done before football
season will be phenomenal,”
Kern’s manager Grant Belback told
Knox News.

Joanna Hayes is the restaurant
and retail reporter. Email: joan-
na.hayes@knoxnews.com.

What was once the site of Burger Boys along Chapman Highway is
now being turned into a new entrance for Kern’s Food Hall.
SAUL YOUNG/NEWS SENTINEL

Entrance
Continued from Page 1A

opening in the food hall, Knox News pre-
viously reported.

Amaryllis Taqueria unexpectedly left
Kern’s in June, breaking its five-year
lease after only one year, and the move
felt eerily similar to the Marble City Mar-
ket dilemma.

Joseph Root is the founder of both
Amaryllis and Clean Smoke BBQ and
told Knox News he had to go because
traffic patterns around the South Knox-
ville food hall discourage people from
coming and communication with food
hall management has been awful.

When Amaryllis was operating, Root
said, the business might make only $300
a day. Even on “Taco Tuesday,” he said,
sales were only about $600.

The food and beverage business is no-
toriously difficult, Cochran said, and be-
ing inside a food hall can actually make
success harder, not easier. While he was
at Marble City, The Donut Theory had
days with just over $100 in sales.

“There’s some insane statistic like
80% of entrepreneurs fail. Why would
you ever do it? And then there’s an even
more insane statistic about restaurants,”
Cochran said.

He rebranded The Donut Theory into
Disco Chicken, and brought the new
concept, along with three others, to
Kern’s, hoping to get a fresh start.

‘There’s no longer 
a barrier to entry’

Amaryllis’ departure feels like a call-
back to vendors leaving Marble City
Market three years ago, but the problems
Kern’s faced in its first year are quickly
resolving.

Kern’s added paid parking for a while
and customers could only enter the
parking lot when coming from an unpro-
tected turn off Chapman Highway.

Now, parking is free for Kern’s cus-
tomers, and the intersection of Fort Ave-
nue and Chapman Highway, which used
to be the home of Burger Boys, is under
construction to become a the new traffic
light-equipped entrance. The light

should be ready by mid-August.
“There’s no longer a barrier to entry,

and that’s what parking was,” Fuller
said. Belback added that the stoplight
will remove a “physical” barrier for driv-
ers, too.

It’s not just about the product, 
but how you market it

While the ease of access will be re-
solved, vendors inside Kern’s are learn-
ing how to best market their businesses
in a location that can be hard to promote.
Even if it’s easier to get to the food hall, it
doesn’t help if no one knows you are

there, Awaken Coffee owner Sarah Lutts
told Knox News.

After creating a quality, sought-after
product, you have to market your unique
brand, Cochran said. Because Kern’s is a
historic building, no signage can be
placed on the Chapman Highway facade.

“I think Knoxvillians ... are very habit-
ual. They have the same habits. They
have the same routines,” Fuller said. “For
many years, Kern’s was just a literal
building that was empty. We drove by it
for decades. ... People’s habit was driving
past Kern’s and being like ‘Man, that
used to be really cool’ and, bam, I’m go-
ing to keep going on Chapman.”

Disco Chicken sits at the entrance of
the food hall. Its pink LED signs can be
seen from outside the front doors.

“The food quality is high. And you’re
going to eat it, you’re going to like it. But
if the brand is eccentric and eclectic
enough that you’ll remember it, you’ll
stand out from all the noise,” Cochran
said. “So that’s what I wanted to do. I
wanted you to be very eccentric and
loud. I kind of think I nailed it.”

Richy Kreme, another of Cochran’s
businesses, is located at 7699 S. North-
shore Drive. He has a $3,500 sign on the
street, and yet, people walk inside the
donut shop saying they had no idea it
was there, Cochran said.

“Signage is not ever easy anywhere,”
he said. “It’s crazy to me. So, I think the
the facade in the front just saying ‘Kern’s
Bakery’ makes it very difficult. How do
you represent 20 different businesses,
right?”

He said 85% of marketing is just the
brand itself, not the food. Lutts echoed
the same sentiment, saying so much of
attracting a customer base to Awaken
Coffee is through Instagram.

As of mid-July, Awaken had 8,044 In-
stagram followers and Disco Chicken
had 7,923. Amaryllis Taqueria had 78 fol-
lowers.

“I can get a taco in here. I can go
across the street to this truck and get a
taco, whatever. And I can get a chicken
tender anywhere. I can go to Raising
Cane’s, Chick-fil-A, McDonald’s, Wen-
dy’s, right? But it’s about a total experi-
ence, the whole thing,” Cochran said.

Kern’s has four available stalls, in-
cluding the taqueria’s former spot. One
of the stalls is being used as Kern’s man-
agement office space, and the other
three have new vendors in the works.

Kern’s is hoping to overcome Knox-
ville’s negative perception of food halls.
Belback said working through early hic-
cups makes it feel as if the food hall
opened “for real” a year after the grand
opening in April 2024.

“We’re happy with where Kern’s is at,
but we think of this as year one. Let’s get
after it with year one,” Belback said.

Joanna Hayes is the restaurant and
retail reporter. Email: joan-
na.hayes@knoxnews.com.

Kern’s
Continued from Page 1A

financial institutions in the city made it
a desirable location.

“It also turns out that the University
of Tennessee has one of the best polym-
er science departments in the world,
which we didn’t know at the time, and
since we print on polymer, the relation-
ship with the University of Tennessee in
the early days has been fantastic,” Bran-
don said.

TreisD seeks to build up
manufacturing, keep jobs local

At its new facility, TreisD will focus
on three applications of its 3D technol-
ogy and manufacturing:

h Visual models to use in health care,
satellite imaging and smartphone appli-
cations

h Anti-counterfeiting measures on
product packaging

h Commemorative memorabilia such
as physical versions of UT football
tickets

“When you see our images, we’ve got
our own intersection of art and technol-
ogy,” Brandon told Knox News. “Our
stuff that we create is truly beautiful. It
just happens to be incredibly secure and
very hard to duplicate.”

He compared the equipment – sup-
plied by COLLIN Lab & Pilot Solutions in
Germany – to a big printing press, but
instead of paper it creates thin plastic
film made from polymer resin that will
be supplied by Eastman Chemical Com-
pany in Kingsport. TreisD will then print
3D images onto the film.

The facility is expected to be opera-
tional by the end of 2025, and Brandon
wants to hire around 50 people in the
next two years. 

Some will work in the accessible
manufacturing portion, and most will

be tech jobs filled by UT graduates. He
wants to hire people from Knox County
and East Tennessee for these positions,
and he hopes to hire about 100 people
total if TreisD becomes more success-
ful.

The company’s leadership is split be-
tween Silicon Valley and Georgia now,
and some key leaders will move to Knox-
ville.

Knoxville is ‘perfect’ for startups

Brandon is based in Silicon Valley,
but he expects to travel often to East
Tennessee to work with the Knoxville-
based leadership team.

He compared Knoxville to an “undis-
covered gem” for startups, and TreisD is
getting ahead of the crowd with its man-
ufacturing facility. The company will
have more announcements in the fu-
ture, matching Knoxville’s “very bright
future as being a tech hub,” he said.

TreisD’s investment in the region

aligns with new innovations and re-
search happening nearby, like the “nu-
clear renaissance” in Oak Ridge from the
Oak Ridge National Laboratory and
Y-12. 

UT Chancellor Donde Plowman has
plans to expand the university’s re-
search capabilities and wants to build
new innovation districts in the Maple-
hurst neighborhood, Oak Ridge and the
Research Park at Cherokee Farm.

“I feel like Knoxville is a perfect place
for startups,” Brandon told Knox News.
“You’ve got the university. You have all
this intellectual talent. You’ve got a very
pro-business environment. They want
tech jobs,” he said. “I knew it was going
to be good, but it’s been better than I ex-
pected.”

Keenan Thomas reports on higher
education for the Knox News business
growth and development team. You can
reach him by email at keenan.thom-
as@knoxnews.com.

Startup
Continued from Page 1A

Nissan announced July 15 the com-
pany will close its flagship factory just
south of Tokyo in Oppama, Japan, the
latest step in the company’s cost-cut-
ting efforts.

The move is part of a larger company
shakeup that includes cutting 11,000
jobs and closing seven of its manufac-
turing plants worldwide.

The automaker’s U.S. manufacturing
plants in Smyrna, Tennessee, and Can-
ton, Mississippi, remain in full swing,
producing Nissan Pathfinder, Murano,
Rogue, Altima, Frontier and Infiniti
QX60.

“Nissan will restructure production
operations at the Oppama plant and
plans to transfer and integrate into the
Kyushu plant by end of fiscal year 2027,”
a Nissan spokesperson said. “This step
supports our goal of building a resilient
and responsive global manufacturing
footprint.”

The Japanese automaker will also
close the doors to its Nissan Shatai’s
Shonan factory by March 2027, CEO
Ivan Espinosa said.

“It was a difficult decision for both
myself and the company,” Espinosa said
at a news conference in Yokohama.
“However, we believe it is necessary for
Nissan to overcome its current chal-
lenging situation.”

The report follows an abysmal fiscal
year for the Japanese automaker. The
company reported a 200 billion yen, or
about $1.35 billion, operating loss in its
first quarter, a 88% drop in operating
profits, according to Reuters. 

Opening in 1961, the Oppama site was
one of Japan’s first large-scale auto fac-
tories. Employing 3,900 workers, the
site dubbed Nissan’s “mother factory”
has manufactured more than 17.8 mil-
lion vehicles to date. Oppama opera-
tions will be consolidated at Nissan’s
Kyushu plant.

Other facilities and functions in the
district such as the Nissan Research
Center and the crash test site, among
others, will “remain unaffected and con-
tinue to operate as usual,” the spokes-
person said. 

“Our manufacturing operations in
Tennessee and Mississippi are strategi-
cally important to the company’s future
in this crucial market,” Nissan Americas
Corporate Communication Director
Kyle Bazemore told The Nashville Ten-
nessean in May after the job cuts an-
nouncement.

Contributing: Reuters 

Nissan plans to close its ‘mother factory’ in Japan
Japanese plant has been
open since 1961

Stuart Dyos
Nashville Tennessean

USA TODAY NETWORK – TENNESSEE

Nissan’s U.S. manufacturing plants in Smyrna, Tennessee, and Canton,
Mississippi, remain in full swing. ALAN POIZNER/FOR THE NASHVILLE TENNESSEAN FILE
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D
ustin Cochran served more than 100 meals during a

recent Tuesday lunch rush at his newest restaurant in

Kern’s Food Hall, Disco Chicken and Donuts. It blew

him away. h Cochran already had three other busi-

nesses inside the food hall, Myrtle’s Bakehouse, T. Ralph’s Burgers

& Fries and Richy Kreme, before opening his entirely gluten free

chicken and doughnut spot July 4. He told Knox News succeeding

inside a new food hall can be difficult, and he never expected

Disco Chicken’s first days to be so successful.

Cochran is looking to build up all
aspects of his growing food hall em-
pire. He said the success of the food
hall is based on the sum of all its
parts. Vendors have to do a ton of
work to do well, and so do the man-
agers.

Kern’s Food Hall opened in April
2024 and hit roadblocks in its first
year, manager Grant Belback told
Knox News, but it is working to learn
from the pitfalls that slowed busi-
ness down.

Now it’s on the upswing. May was
the food hall’s best month to date,
and July is on pace to match it, hos-
pitality manager Cross Fuller said.

A rollout similar
to Marble City Market?

Cochran isn’t a stranger to the
food and beverage business, and it
an expert in food halls. He originally
had two concepts, Myrtle Bake-
house and The Donut Theory, at
Knoxville’s first food hall, Marble

City Market.
He pulled his two businesses

from Marble City Market in Decem-
ber 2022 because of disagreements
over deposits and fees paid prior to 

KERN’S FOOD HALL ON UPSWING

A customer waits for his meal at T. Ralph’s Burgers and Fries in Kern’s Food Hall. PHOTOS BY ANGELINA ALCANTAR/NEWS SENTINEL

Manager: ‘We think
of this as year one’

From parking to marketing, Kern’s
is looking for a better second year
Joanna Hayes Knoxville News Sentinel | USA TODAY NETWORK – TENNESSEE

See KERN’S, Page 4A

Dustin Cochran has experience in
both of Knoxville’s food halls and in
other locations throughout the
community. He argues it’s all about
creating a special brand and
working hard to market it.

Atlanta technology startup TreisD
Corporation is setting its three-dimen-
sional sights on Knox County for the
launch of its futuristic manufacturing
hub.

The company is taking over a
20,000-square foot-facility in the
Eastbridge Business Park in Mascot to
craft products using polymer plastics.
TreisD focuses on turning two-dimen-
sional images into 3D images people
can view with the naked eye. TreisD
can then print the images on a film that
can’t be replicated.

TreisD’s images are incredibly com-
plex. Humans use both eyes to see 3D
images and can easily differentiate be-
tween 3D and 2D. A driver’s license
printed with TreisD’s 3D security fea-
tures would be instantly recognizable
and impossible to duplicate with 2D
printing technology.

Using the 3D technology also makes
it impossible to tamper with packag-
ing and branding through convention-
al means. And future applications are
on the horizon. Doctors, for instance,
could use the technology to better di-
agnose patients

The company has grown since
starting prior to the COVID-19 pan-
demic, and finding a centralized loca-
tion to build up manufacturing was
key.

That’s when Silicon Valley-based
CEO John Brandon thought about Ten-
nessee.

“I actually have a friendship with
Gov. Bill Haslam,” Brandon told Knox
News. “I remember when Gov. Haslam
used to go recruit companies to move
from other states to move to Tennes-
see.”

He called Haslam and connected
with the right people, narrowing down
TreisD’s search to three cities in Ten-
nessee. TreisD, Brandon said, was
wowed by the presentation about
Knoxville and the partners who
cinched the deal: Knoxville Chamber,
UT, Three Roots Capital, Mollenhour
Gross Real Estate, Launch Tennessee
and Pinnacle Financial Partners.

It was clear Knoxville wanted
TreisD, and the company’s leaders felt
welcomed. For a startup “you need as
many friends as you can get,” Brandon
said, and the partnership between UT,
the Chamber of Commerce and the 

3D tech
startup set 
to bring 50
jobs here 
Knox County ‘perfect’
for manufacturing hub

Keenan Thomas
Knoxville News Sentinel

USA TODAY NETWORK – TENNESSEE

See STARTUP, Page 4A

“I feel like Knoxville is
a perfect place for
startups. You’ve got
the university. You
have all this
intellectual talent.
You’ve got a very

pro-business environment. They
want tech jobs. I knew it was going
to be good, but it’s been better than
I expected.”

John Brandon
TreisD Corporation CEO

If you’re driving to Kern’s
Food Hall from downtown
Knoxville across the Tennessee
River, turning left across on-
coming traffic can get compli-
cated. But next month, re-
vamped traffic lights will re-
place the current entrance.

The new intersection near
the current Kern’s entrance
used to be home to Burger Boys,
a fast-food restaurant that op-
erated as a one-man show but
closed in May to make room for
the traffic lights. Owner Andre
Bryant was locked into a lease
until 2027 but agreed to let go of
his claim on the property for the
sake of the food hall.

The former burger-drive
through is now a ripped up
parking lot, with Knoxville con-
struction company Nail Part-
ners spearheading the project.
The new intersection will be-
come an entrance to the food
hall.

Right now, the Kern’s has
just one entrance north of 
the intersection of Chapman
Highway and Fort Avenue,
where the stoplight and former 

WHAT’S THAT?

Burger Boys
site ripped
up for food
hall entrance
Joanna Hayes
Knoxville News Sentinel

USA TODAY NETWORK – TENNESSEE

See ENTRANCE, Page 4A
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entrance for Burger Boys is being
reconfigured. The improvements
are expected to be finished some-
time in August, according to
Kern’s.

The redesigned intersection
means drivers will have a traffic

light to help them make that left
turn into - or out of - Kern’s park-
ing lot through Chapman Highway
traffic.

“Having it done before football
season will be phenomenal,”
Kern’s manager Grant Belback told
Knox News.

Joanna Hayes is the restaurant
and retail reporter. Email: joan-
na.hayes@knoxnews.com.

What was once the site of Burger Boys along Chapman Highway is
now being turned into a new entrance for Kern’s Food Hall.
SAUL YOUNG/NEWS SENTINEL

Entrance
Continued from Page 1A

opening in the food hall, Knox News pre-
viously reported.

Amaryllis Taqueria unexpectedly left
Kern’s in June, breaking its five-year
lease after only one year, and the move
felt eerily similar to the Marble City Mar-
ket dilemma.

Joseph Root is the founder of both
Amaryllis and Clean Smoke BBQ and
told Knox News he had to go because
traffic patterns around the South Knox-
ville food hall discourage people from
coming and communication with food
hall management has been awful.

When Amaryllis was operating, Root
said, the business might make only $300
a day. Even on “Taco Tuesday,” he said,
sales were only about $600.

The food and beverage business is no-
toriously difficult, Cochran said, and be-
ing inside a food hall can actually make
success harder, not easier. While he was
at Marble City, The Donut Theory had
days with just over $100 in sales.

“There’s some insane statistic like
80% of entrepreneurs fail. Why would
you ever do it? And then there’s an even
more insane statistic about restaurants,”
Cochran said.

He rebranded The Donut Theory into
Disco Chicken, and brought the new
concept, along with three others, to
Kern’s, hoping to get a fresh start.

‘There’s no longer 
a barrier to entry’

Amaryllis’ departure feels like a call-
back to vendors leaving Marble City
Market three years ago, but the problems
Kern’s faced in its first year are quickly
resolving.

Kern’s added paid parking for a while
and customers could only enter the
parking lot when coming from an unpro-
tected turn off Chapman Highway.

Now, parking is free for Kern’s cus-
tomers, and the intersection of Fort Ave-
nue and Chapman Highway, which used
to be the home of Burger Boys, is under
construction to become a the new traffic
light-equipped entrance. The light

should be ready by mid-August.
“There’s no longer a barrier to entry,

and that’s what parking was,” Fuller
said. Belback added that the stoplight
will remove a “physical” barrier for driv-
ers, too.

It’s not just about the product, 
but how you market it

While the ease of access will be re-
solved, vendors inside Kern’s are learn-
ing how to best market their businesses
in a location that can be hard to promote.
Even if it’s easier to get to the food hall, it
doesn’t help if no one knows you are

there, Awaken Coffee owner Sarah Lutts
told Knox News.

After creating a quality, sought-after
product, you have to market your unique
brand, Cochran said. Because Kern’s is a
historic building, no signage can be
placed on the Chapman Highway facade.

“I think Knoxvillians ... are very habit-
ual. They have the same habits. They
have the same routines,” Fuller said. “For
many years, Kern’s was just a literal
building that was empty. We drove by it
for decades. ... People’s habit was driving
past Kern’s and being like ‘Man, that
used to be really cool’ and, bam, I’m go-
ing to keep going on Chapman.”

Disco Chicken sits at the entrance of
the food hall. Its pink LED signs can be
seen from outside the front doors.

“The food quality is high. And you’re
going to eat it, you’re going to like it. But
if the brand is eccentric and eclectic
enough that you’ll remember it, you’ll
stand out from all the noise,” Cochran
said. “So that’s what I wanted to do. I
wanted you to be very eccentric and
loud. I kind of think I nailed it.”

Richy Kreme, another of Cochran’s
businesses, is located at 7699 S. North-
shore Drive. He has a $3,500 sign on the
street, and yet, people walk inside the
donut shop saying they had no idea it
was there, Cochran said.

“Signage is not ever easy anywhere,”
he said. “It’s crazy to me. So, I think the
the facade in the front just saying ‘Kern’s
Bakery’ makes it very difficult. How do
you represent 20 different businesses,
right?”

He said 85% of marketing is just the
brand itself, not the food. Lutts echoed
the same sentiment, saying so much of
attracting a customer base to Awaken
Coffee is through Instagram.

As of mid-July, Awaken had 8,044 In-
stagram followers and Disco Chicken
had 7,923. Amaryllis Taqueria had 78 fol-
lowers.

“I can get a taco in here. I can go
across the street to this truck and get a
taco, whatever. And I can get a chicken
tender anywhere. I can go to Raising
Cane’s, Chick-fil-A, McDonald’s, Wen-
dy’s, right? But it’s about a total experi-
ence, the whole thing,” Cochran said.

Kern’s has four available stalls, in-
cluding the taqueria’s former spot. One
of the stalls is being used as Kern’s man-
agement office space, and the other
three have new vendors in the works.

Kern’s is hoping to overcome Knox-
ville’s negative perception of food halls.
Belback said working through early hic-
cups makes it feel as if the food hall
opened “for real” a year after the grand
opening in April 2024.

“We’re happy with where Kern’s is at,
but we think of this as year one. Let’s get
after it with year one,” Belback said.

Joanna Hayes is the restaurant and
retail reporter. Email: joan-
na.hayes@knoxnews.com.

Kern’s
Continued from Page 1A

financial institutions in the city made it
a desirable location.

“It also turns out that the University
of Tennessee has one of the best polym-
er science departments in the world,
which we didn’t know at the time, and
since we print on polymer, the relation-
ship with the University of Tennessee in
the early days has been fantastic,” Bran-
don said.

TreisD seeks to build up
manufacturing, keep jobs local

At its new facility, TreisD will focus
on three applications of its 3D technol-
ogy and manufacturing:

h Visual models to use in health care,
satellite imaging and smartphone appli-
cations

h Anti-counterfeiting measures on
product packaging

h Commemorative memorabilia such
as physical versions of UT football
tickets

“When you see our images, we’ve got
our own intersection of art and technol-
ogy,” Brandon told Knox News. “Our
stuff that we create is truly beautiful. It
just happens to be incredibly secure and
very hard to duplicate.”

He compared the equipment – sup-
plied by COLLIN Lab & Pilot Solutions in
Germany – to a big printing press, but
instead of paper it creates thin plastic
film made from polymer resin that will
be supplied by Eastman Chemical Com-
pany in Kingsport. TreisD will then print
3D images onto the film.

The facility is expected to be opera-
tional by the end of 2025, and Brandon
wants to hire around 50 people in the
next two years. 

Some will work in the accessible
manufacturing portion, and most will

be tech jobs filled by UT graduates. He
wants to hire people from Knox County
and East Tennessee for these positions,
and he hopes to hire about 100 people
total if TreisD becomes more success-
ful.

The company’s leadership is split be-
tween Silicon Valley and Georgia now,
and some key leaders will move to Knox-
ville.

Knoxville is ‘perfect’ for startups

Brandon is based in Silicon Valley,
but he expects to travel often to East
Tennessee to work with the Knoxville-
based leadership team.

He compared Knoxville to an “undis-
covered gem” for startups, and TreisD is
getting ahead of the crowd with its man-
ufacturing facility. The company will
have more announcements in the fu-
ture, matching Knoxville’s “very bright
future as being a tech hub,” he said.

TreisD’s investment in the region

aligns with new innovations and re-
search happening nearby, like the “nu-
clear renaissance” in Oak Ridge from the
Oak Ridge National Laboratory and
Y-12. 

UT Chancellor Donde Plowman has
plans to expand the university’s re-
search capabilities and wants to build
new innovation districts in the Maple-
hurst neighborhood, Oak Ridge and the
Research Park at Cherokee Farm.

“I feel like Knoxville is a perfect place
for startups,” Brandon told Knox News.
“You’ve got the university. You have all
this intellectual talent. You’ve got a very
pro-business environment. They want
tech jobs,” he said. “I knew it was going
to be good, but it’s been better than I ex-
pected.”

Keenan Thomas reports on higher
education for the Knox News business
growth and development team. You can
reach him by email at keenan.thom-
as@knoxnews.com.

Startup
Continued from Page 1A

Nissan announced July 15 the com-
pany will close its flagship factory just
south of Tokyo in Oppama, Japan, the
latest step in the company’s cost-cut-
ting efforts.

The move is part of a larger company
shakeup that includes cutting 11,000
jobs and closing seven of its manufac-
turing plants worldwide.

The automaker’s U.S. manufacturing
plants in Smyrna, Tennessee, and Can-
ton, Mississippi, remain in full swing,
producing Nissan Pathfinder, Murano,
Rogue, Altima, Frontier and Infiniti
QX60.

“Nissan will restructure production
operations at the Oppama plant and
plans to transfer and integrate into the
Kyushu plant by end of fiscal year 2027,”
a Nissan spokesperson said. “This step
supports our goal of building a resilient
and responsive global manufacturing
footprint.”

The Japanese automaker will also
close the doors to its Nissan Shatai’s
Shonan factory by March 2027, CEO
Ivan Espinosa said.

“It was a difficult decision for both
myself and the company,” Espinosa said
at a news conference in Yokohama.
“However, we believe it is necessary for
Nissan to overcome its current chal-
lenging situation.”

The report follows an abysmal fiscal
year for the Japanese automaker. The
company reported a 200 billion yen, or
about $1.35 billion, operating loss in its
first quarter, a 88% drop in operating
profits, according to Reuters. 

Opening in 1961, the Oppama site was
one of Japan’s first large-scale auto fac-
tories. Employing 3,900 workers, the
site dubbed Nissan’s “mother factory”
has manufactured more than 17.8 mil-
lion vehicles to date. Oppama opera-
tions will be consolidated at Nissan’s
Kyushu plant.

Other facilities and functions in the
district such as the Nissan Research
Center and the crash test site, among
others, will “remain unaffected and con-
tinue to operate as usual,” the spokes-
person said. 

“Our manufacturing operations in
Tennessee and Mississippi are strategi-
cally important to the company’s future
in this crucial market,” Nissan Americas
Corporate Communication Director
Kyle Bazemore told The Nashville Ten-
nessean in May after the job cuts an-
nouncement.

Contributing: Reuters 

Nissan plans to close its ‘mother factory’ in Japan
Japanese plant has been
open since 1961

Stuart Dyos
Nashville Tennessean

USA TODAY NETWORK – TENNESSEE

Nissan’s U.S. manufacturing plants in Smyrna, Tennessee, and Canton,
Mississippi, remain in full swing. ALAN POIZNER/FOR THE NASHVILLE TENNESSEAN FILE
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Will it beDolly Parton’s timeon set?Or isDaltonKnecht the slam-dunkchoice? h Par-
ton and Knecht are two of the options to be the guest picker as Tennessee is hosting

ESPN’s “College GameDay” before the No. 15 Vols (2-0) play No. 3 Georgia (2-0) on

Sept. 13 (3:30 p.m. ET, ABC). The showwill air onESPN from9a.m. to noon fromAyres

Hall on the UT campus. h Here are eight options to be the “GameDay” picker:

Dolly Parton

This would be a dream sce-
nario for East Tennessee. Par-
ton is the Queen of Country
and surely the region’s most-
adored fi�gure. Parton would be
a roaring hit on stage because
everyone loves Dolly. From hit-
making musician to humani-
tarian, Parton is as good as it
gets.

Candace Parker

Candace Parker is an icon in
women’s basketball. She won
multiple national titles at Ten-
nessee and kept her success
going at the professional level,
where she kept winning titles
andMVPawards before she re-
tired in 2024. Parker is an avid
supporter of Tennessee athlet-

ics and is familiar with being
on setwith herwork as an ana-
lyst on TNT.

Dalton Knecht

Knecht is one of the most
adored Vols this decade. The
Los Angeles Lakers second-
year guard has one of the best
seasons in Tennessee history
in 2023-24, cementing his
place in the program’s record
books and the fan base’s
hearts. It’s the off�season for

‘COLLEGE GAMEDAY’

Country singer and East Tennessee native Kenny Chesney kisses Smokey as the “College GameDay” guest
picker in 2012 as analysts Lee Corso and Kirk Herbstreit laugh about their predictions. NEWS SENTINEL FILE

Who’s your pick
to be guest picker?

8 options for ESPN’s broadcast in advance of UT-Georgia game

Mike Wilson Knoxville News Sentinel | USA TODAY NETWORK – TENNESSEE

Dolly Parton is escorted by
Peyton Manning after
performing “Rocky Top” with
the Pride of the Southland
Band at Neyland Stadium in
Knoxville on Nov. 18, 2023.
BRIANNA PACIORKA/NEWS SENTINEL See GAMEDAY, Page 8A

Scan to vote for
who you want to
see as guest
picker on “College
GameDay.”

Oklo, a nuclear startup promising a $1.68 billion
investment, and about 800 jobs, will land in Oak
Ridge alongside decades-old institutions and a suite
of new nuclear businesses. The California company
intends to build a nuclear fuel recycling facility in a
phased expansion.
The announcement was the biggest jobs news in

the history of Roane County andwould represent the
fi�rst private nuclear fuel recycling center in the U.S.
Here are four things to know about the company’s

plans.

What does Oklo make?

Oklo is in the process of building advancedmicro-
reactors to generate power. Right now, it has U.S. De-

Meet Oklo,
Oak Ridge’s
new nuclear
startup fi�rm
Roane County wins big on jobs

Mariah Franklin
Knoxville News Sentinel | USA TODAY NETWORK – TENNESSEE

See OKLO, Page 8A

Georgia-based tech startup TreisD isn’t just
launching its manufacturing facility in Knox County;
the company is moving its headquarters right across
the Tennessee River in Knoxville.
Thecompanywill operate inanoffi�ce inside the In-

novation South building at 2730 Cherokee FarmWay
locatedontheUniversityofTennesseeResearchPark
at Cherokee Farm. TreisD uses polymer plastics to
turn two-dimensional images into 3D images view-
able by the naked eye, printing the images onto a fi�lm

Sam Pol, executive vice president of technology at
TreisD, teaches a course inside the new
headquarters in the Innovation South Building on
the University of Tennessee Research Park at
Cherokee Farm on Sept. 3.
CAITIE MCMEKIN/NEWS SENTINEL

Tech startup TreisD
is moving its HQ to
UT Research Park
Keenan Thomas
Knoxville News Sentinel | USA TODAY NETWORK – TENNESSEE

See TREISD, Page 8A
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that can’t be replicated. The images are
complex andmake it impossible to tam-
per with packaging and branding
through conventional means.
The move plants the high-tech com-

pany in Knox County, and less than 30
minutes away from the future site of
TreisD’s manufacturing facility in Mas-
cot, Tennessee. Additionally, the com-
pany is working with the university and
the research park to teach a capstone
project course with students and lead a
feasibility study visualizing sinkholes.

TreisD will lead study
on sinkholes

East Tennessee is a region suscepti-
ble to sinkholes – scientifi�cally called
Dolines - which can occur because of
soluble rocks like limestone located un-
der the surface soil. The rocks dissolve
when groundwater fl�ows through them,
forming underground cavities that lead
to sinkholes.
TreisDcomes intoplaywith its3Dim-

aging technology, merging artifi�cial in-
telligence capabilities with its image
capturing to use large language and
large vision models to capture 3D im-
ages of sinkholes underground. In other
words, the goal is to create real 3D im-
ages to assess and visualize sinkholes,
rather than takingmultiple2D images to
craft a visual.
The study will help experts see the

depth, magnitude and position of sink-

holes, allowing for a better understand-
ing and prediction of when sinkholes
will occur. And with sinkhole damages
in the country averaging $300 million a
year, according to the U.S. Geological
Survey, the study could be a game-
changer.
“It’sareal-world issuethat’saff�ecting

lots of placeswith geology likeEastTen-
nessee,anddeveloperswhoare tryingto
build projects have to deal with under-
standing where sinkholes are,” Chero-
kee Farm Development Corporation
President and CEO Brett Malone told
Knox News. “The idea came about
through our collaboration to apply AI to
actually predictwhere thenext sinkhole
might occur.”

TreisD leading course
with University of Tennessee

While the study helps Tennesseans,
TreisD’snewproximity to theUniversity
of Tennessee at Knoxville campus has
opened the door to collaboration with
the university via the capstone course
“Capturing Legacy 3D Image Data for AI
Model Training Project” led by Sam Pol,
executive vice president of technology
at TreisD.
The capstone is in partnership with

the College of Emerging and Collabora-
tive Studies. Students use Nimslo 3D
analogcameras–developed in the1980s
by TreisD founder and chairman Leslie
“Jerry” Nims – to develop 3D images,
digitize them and then train AI models
with the photos. The course launched
this summer and concludes Sept. 16, but
a second course has already started.
The cameras use four lenses to cap-

ture the images, using a method called
“autostereoscopy” to make the image
appear to have depth and movement
without 3D glasses. Typically, it looks
like the subject is rotating slightly. A
goodexample canbe foundbysearching
“Nimslo”onGIFwebsites likegiphy.com
– or you can wait for TreisD to complete
development on a new app for Nimslo
GIFs.
TreisD is working with local profes-

sionalphotoprint lab f/32Photo toproc-
ess and develop the fi�lm captured by
students.
“Iwas so excitedby the fact that Jerry

Nims and his colleagues were working
with UT students,” Nathan Dault, mar-
keting manager for f/32 Photo, said in a
press release.
“We process 35mm and many other

types of fi�lm, including fi�lm for Nimslo
GIFs, and those of us in the industry are
very familiar with the dedicated follow-
ing for these cameras and their resur-
gence in order to leverage their unique
3Ddepthoffi�eld tocreatemoderndigital
GIF images. This reputation precedes
them, and it’s incredible to have Jerry
and his team collaborating and innovat-
ing here in Knoxville.”

TreisD part of UT Research Park
at Cherokee Farm growth

Before theUTconnection,TreisDwas
feeling welcome in Knoxville through
theChamberofCommerceandfi�nancial
institutions. UT’s research in polymer
science – highly ranked in the world by
U.S. News andWorld Report – became a
foundational element for the company
to work with UT.

TreisD plans to manufacture optical
polymer material in the manufacturing
facility in the Eastbridge Business Park.
But the presence of TreisD in the re-

search park adds to Cherokee Farm’s
growing portfolio, which includes com-
panies like Volkswagen Group of Amer-
ica.
It ties into the park’s overall growth

with plans to open a new entrance, con-
nect the park to the UT Medical Center
viaabridgeanddevelopa20-yearvision
for the future.
An element UT Chancellor Donde

Plowman wants to develop is a new in-
novation district on the property.
“We have counterparts who we work

with to help introduce our technology
companies to the university system.
That’s what makes the research park a
compelling destination, because we
have that strong tie intoall the resources
of the university,” Malone
said.
TreisD is using its space on the re-

search park now, and plans to open the
facility later this year. When it opens,
TreisD will be fi�rmly planted in Knox-
ville.
“We’re fully committed to Knoxville,

and we’re committed to partnerships
with Brett and the research park,” Nims
told Knox News. “And we see an oppor-
tunity there in the future where we be-
lieve theuniversity isgoing toendupbe-
ing an innovative center. No question
about it.”
Keenan Thomas reports on higher

education for the Knox News business
growth and development team. You can
reach him by email at keenan.thomas@
knoxnews.com.

TreisD
Continued from Page 1A

the NBA so Knecht could be available.

Kelsea Ballerini

Kelsea Ballerini could call dibs on be-
ing the guest picker. Ballerini is a Knox-
ville native andapopular countrymusic
artist, which means no one would be
blindsided by the choice. She also is not
currently on tour, with her next dates
slated for December in Australia.

Jarrett Guarantano

Jarrett Guarantano has surged back
into the Tennessee sphere with his on-
line presence recently. He has started
breaking down Tennessee fi�lm, adding
to the way he engages with fans. Guar-
antano weathered some brutal eras of
UT football and wasn’t always the most
belovedplayer, but hehasmadea come-
back.

Tony Vitello

Arguably the most popular person in
Knoxville, the Tennessee baseball
coach wins on the fi�eld and on the set.

He has led the Vols to their best stand-
ing in program history and won the
2024 CollegeWorld Series. He’s also ex-
cellent in media settings and has been
on the set of the MLB Draft multiple
times in the past few years. Bank on a
Will Ferrell movie reference if he gets
the gig.

Eric Berry

Eric Berry is a Georgia native who
starred at Tennessee. He was the 2009
Jim Thorpe Award winner as the best
defensive back in college football, 2008
SEC Defensive Player of the Year and a
two-time All-American after coming to

UT as one of the highest-ranked
prospects in program history. He over-
came cancer during his NFL career and
was inducted to the College Football
Hall of Fame in the 2023 class.

Kenny Chesney

KennyChesney is a knownname as a
longtime country singer and aKnoxville
native. He also has been the guest pick-
er before as the choice in September
2012 for the show’s Knoxville stop.
Chesney also was the guest picker for
Missouri at South Carolina in Septem-
ber 2014.

GameDay
Continued from Page 1A

partmentofEnergy’s approval for a con-
cept
designof a fuel fabricationcenter in Ida-
ho, and it’s seekinga license fora reactor
at Idaho National Laboratory after the
U.S.NuclearRegulatoryCommission re-
jected its license application in 2022.
The Nuclear Regulatory Commission
said the company was free to reapply in
the future.
Oklo is alsoworking on fuel recycling

technology, hoping to build up the
American fuel supply andpower its own
reactors.

Why recycle nuclear fuel?

Almost all nuclear fuel – about 95%
of it – isn’t split for energy. Changing
that percentage by reusing fuel could
shift theeconomicsof thenuclear game.
The nuclear fuel supply is a topic of

strong national interest. The federal
government announced in August that
it was looking for companies to join a
new supply chain group aimed at cut-
ting fuel dependence on other coun-
tries. The government’s move comes as
energy demand in the U.S. spikes over
growth from the artifi�cial intelligence
industry.

When will the Oklo facility come
online, and where will it be?

The recycling plant will start operat-
ing by the early 2030s, Oklo CEO Jacob
DeWitte said.

It will come online in Oak Ridge’s
Heritage Park on former K-25 land,
whichwas cleared for industrial useby
the Department of Energy and its
cleanup contractor, United Cleanup
Oak Ridge. It will sit on 247 acres and
its executives are in talkswith local of-
fi�cials about transferring the land, ac-
cording to David Wilson, the chair of
Oak Ridge’s industrial development
board.
The recycling facility is afi�rst step in

Oklo’s plans, according to a company
press release.

Oklo will benefi�t from
Tennessee’s nuclear fund

Oklo is the fi�fth company to be con-
tracted for agrantunder the state’snu-
clear fund, which exists to incentivize
nuclear energy innovation. With the
award it joins East Tennessee institu-
tions including the University of Ten-
nessee at Knoxville and Roane State
Community College, alongwith nucle-
ar companies with an East Tennessee
presence like Type One Energy.
A spokesperson for the state’s de-

partment of economic and community
development said over email that the
amount of the award to Oklo would be
made public on the department’sweb-
site within 30 days of the announce-
ment. Other contracted grant-winners
received $4.5 million (Type One),
about $1million (Tennessee Tech Uni-
versity), $1.5 million (UT) and
$462,000 (Roane State).
MariahFranklin isagrowthandde-

velopment reporter focused on tech-
nology and energy. Email mariah
.franklin@knoxnews.com.

Gov. Bill Lee shakes
Oak Ridge historian
Ray Smith’s hand
during a Sept. 4
press conference
announcing Oklo, a
nuclear fuel
recycling business,
is investing nearly
$1.7 billion and
creating more than
800 jobs in Oak
Ridge.
ANGELINA ALCANTAR/

NEWS SENTINEL

Oklo
Continued from Page 1A

HurricaneKiko is forecast toweaken
further in the central Pacifi�c as it ap-
proaches Hawaii this week, steering
clear of the archipelago but still threat-
ening the islands with dangerous surf
and rip currents.
Last week the hurricane hit Catego-

ry 4 strength but has steadily weak-
ened in recent days as it encountered
cooler waters. It was expected to con-
tinue losing strength and possibly be
downgraded to a tropical storm by late
Sept. 8, forecasters said.
Still, Kiko could bring life-threaten-

ing surf and rip current conditions to
the islands as it passes north of Hawaii
beginning Sept. 9.
The state of Hawaii issued an emer-

gency declaration on Sept. 5 – an ad-
ministrative action government agen-
cies often take before tropical storms,
hurricanes and other impending
weather disasters. Such declarations
pave the way for emergency measures
and resources that allow offi�cials to re-
spond quickly during emergencies.
The National Hurricane Center says

while there are no coastal watches or
warnings in eff�ect, people in Hawaii
still should monitor the storm’s pro-
gress.
“Based on the new forecast and ac-

counting for typical errors, there is cur-
rently less than a 10 percent chance of
tropical-storm-force winds occurring
at any location on the Hawaiian Is-
lands, and tropical storm watches are
not required or expected at this time,”
the National Hurricane Center said in
its latest update.
Meanwhile, forecasters were also

watching a disturbance in the eastern
Pacifi�c, just off� the coast of southern
Mexico. TheNational Hurricane Center
said an area of low pressure could form
by the end of theweek, and “some slow
development” is possible as it moves
north. The disturbance has no chance
of forming over the next 48 hours and a

low 20% chance of forming over the
next seven days, the hurricane center
said.
Last week, Kiko was one of two hur-

ricanes spinning in the Pacifi�c basin.
The other, Lorena, weakened into a
tropical storm before striking western
Mexico, causing power outages, fl�oods
and mudslides that swept cars away.

Despite Atlantic lull, forecasters
expect active hurricane season

While there are currently no active
storms in the Atlantic, forecasters say
warm seas and a West African Mon-
soon will fuel an “above-normal sea-
son.”
The National Weather Service re-

cently updated its 2025 Atlantic hurri-
cane season outlook to include 13 to 18
namedstorms, ofwhich 5 to 9 couldbe-
comehurricanes. Thehurricane season
runs from June 1 through Nov. 30.
In the Atlantic, the only storm to

reach hurricane strength this season
has been Erin, a Category 2 storm that
fl�ooded North Carolina’s Outer Banks
and caused dangerous rip current con-
ditions for the entire Eastern Seaboard,
leading to multiple deaths.
Contributing: Dinah Voyles Pulver,

USA TODAY

Hawaii on alert for
life-threatening surf

Christopher Cann
USA TODAY

The National Hurricane Center says
while there are no coastal watches or
warnings in effect, people in Hawaii
still should monitor the storm’s
progress. HUGH GENTRY/REUTERS FILE

Hurricane Kiko passing
to the north of islands
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Will it beDolly Parton’s timeon set?Or isDaltonKnecht the slam-dunkchoice? h Par-
ton and Knecht are two of the options to be the guest picker as Tennessee is hosting

ESPN’s “College GameDay” before the No. 15 Vols (2-0) play No. 3 Georgia (2-0) on

Sept. 13 (3:30 p.m. ET, ABC). The showwill air onESPN from9a.m. to noon fromAyres

Hall on the UT campus. h Here are eight options to be the “GameDay” picker:

Dolly Parton

This would be a dream sce-
nario for East Tennessee. Par-
ton is the Queen of Country
and surely the region’s most-
adored fi�gure. Parton would be
a roaring hit on stage because
everyone loves Dolly. From hit-
making musician to humani-
tarian, Parton is as good as it
gets.

Candace Parker

Candace Parker is an icon in
women’s basketball. She won
multiple national titles at Ten-
nessee and kept her success
going at the professional level,
where she kept winning titles
andMVPawards before she re-
tired in 2024. Parker is an avid
supporter of Tennessee athlet-

ics and is familiar with being
on setwith herwork as an ana-
lyst on TNT.

Dalton Knecht

Knecht is one of the most
adored Vols this decade. The
Los Angeles Lakers second-
year guard has one of the best
seasons in Tennessee history
in 2023-24, cementing his
place in the program’s record
books and the fan base’s
hearts. It’s the off�season for

‘COLLEGE GAMEDAY’

Country singer and East Tennessee native Kenny Chesney kisses Smokey as the “College GameDay” guest
picker in 2012 as analysts Lee Corso and Kirk Herbstreit laugh about their predictions. NEWS SENTINEL FILE

Who’s your pick
to be guest picker?

8 options for ESPN’s broadcast in advance of UT-Georgia game

Mike Wilson Knoxville News Sentinel | USA TODAY NETWORK – TENNESSEE

Dolly Parton is escorted by
Peyton Manning after
performing “Rocky Top” with
the Pride of the Southland
Band at Neyland Stadium in
Knoxville on Nov. 18, 2023.
BRIANNA PACIORKA/NEWS SENTINEL See GAMEDAY, Page 8A

Scan to vote for
who you want to
see as guest
picker on “College
GameDay.”

Oklo, a nuclear startup promising a $1.68 billion
investment, and about 800 jobs, will land in Oak
Ridge alongside decades-old institutions and a suite
of new nuclear businesses. The California company
intends to build a nuclear fuel recycling facility in a
phased expansion.
The announcement was the biggest jobs news in

the history of Roane County andwould represent the
fi�rst private nuclear fuel recycling center in the U.S.
Here are four things to know about the company’s

plans.

What does Oklo make?

Oklo is in the process of building advancedmicro-
reactors to generate power. Right now, it has U.S. De-

Meet Oklo,
Oak Ridge’s
new nuclear
startup fi�rm
Roane County wins big on jobs

Mariah Franklin
Knoxville News Sentinel | USA TODAY NETWORK – TENNESSEE

See OKLO, Page 8A

Georgia-based tech startup TreisD isn’t just
launching its manufacturing facility in Knox County;
the company is moving its headquarters right across
the Tennessee River in Knoxville.
Thecompanywill operate inanoffi�ce inside the In-

novation South building at 2730 Cherokee FarmWay
locatedontheUniversityofTennesseeResearchPark
at Cherokee Farm. TreisD uses polymer plastics to
turn two-dimensional images into 3D images view-
able by the naked eye, printing the images onto a fi�lm

Sam Pol, executive vice president of technology at
TreisD, teaches a course inside the new
headquarters in the Innovation South Building on
the University of Tennessee Research Park at
Cherokee Farm on Sept. 3.
CAITIE MCMEKIN/NEWS SENTINEL

Tech startup TreisD
is moving its HQ to
UT Research Park
Keenan Thomas
Knoxville News Sentinel | USA TODAY NETWORK – TENNESSEE

See TREISD, Page 8A
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that can’t be replicated. The images are
complex andmake it impossible to tam-
per with packaging and branding
through conventional means.
The move plants the high-tech com-

pany in Knox County, and less than 30
minutes away from the future site of
TreisD’s manufacturing facility in Mas-
cot, Tennessee. Additionally, the com-
pany is working with the university and
the research park to teach a capstone
project course with students and lead a
feasibility study visualizing sinkholes.

TreisD will lead study
on sinkholes

East Tennessee is a region suscepti-
ble to sinkholes – scientifi�cally called
Dolines - which can occur because of
soluble rocks like limestone located un-
der the surface soil. The rocks dissolve
when groundwater fl�ows through them,
forming underground cavities that lead
to sinkholes.
TreisDcomes intoplaywith its3Dim-

aging technology, merging artifi�cial in-
telligence capabilities with its image
capturing to use large language and
large vision models to capture 3D im-
ages of sinkholes underground. In other
words, the goal is to create real 3D im-
ages to assess and visualize sinkholes,
rather than takingmultiple2D images to
craft a visual.
The study will help experts see the

depth, magnitude and position of sink-

holes, allowing for a better understand-
ing and prediction of when sinkholes
will occur. And with sinkhole damages
in the country averaging $300 million a
year, according to the U.S. Geological
Survey, the study could be a game-
changer.
“It’sareal-world issuethat’saff�ecting

lots of placeswith geology likeEastTen-
nessee,anddeveloperswhoare tryingto
build projects have to deal with under-
standing where sinkholes are,” Chero-
kee Farm Development Corporation
President and CEO Brett Malone told
Knox News. “The idea came about
through our collaboration to apply AI to
actually predictwhere thenext sinkhole
might occur.”

TreisD leading course
with University of Tennessee

While the study helps Tennesseans,
TreisD’snewproximity to theUniversity
of Tennessee at Knoxville campus has
opened the door to collaboration with
the university via the capstone course
“Capturing Legacy 3D Image Data for AI
Model Training Project” led by Sam Pol,
executive vice president of technology
at TreisD.
The capstone is in partnership with

the College of Emerging and Collabora-
tive Studies. Students use Nimslo 3D
analogcameras–developed in the1980s
by TreisD founder and chairman Leslie
“Jerry” Nims – to develop 3D images,
digitize them and then train AI models
with the photos. The course launched
this summer and concludes Sept. 16, but
a second course has already started.
The cameras use four lenses to cap-

ture the images, using a method called
“autostereoscopy” to make the image
appear to have depth and movement
without 3D glasses. Typically, it looks
like the subject is rotating slightly. A
goodexample canbe foundbysearching
“Nimslo”onGIFwebsites likegiphy.com
– or you can wait for TreisD to complete
development on a new app for Nimslo
GIFs.
TreisD is working with local profes-

sionalphotoprint lab f/32Photo toproc-
ess and develop the fi�lm captured by
students.
“Iwas so excitedby the fact that Jerry

Nims and his colleagues were working
with UT students,” Nathan Dault, mar-
keting manager for f/32 Photo, said in a
press release.
“We process 35mm and many other

types of fi�lm, including fi�lm for Nimslo
GIFs, and those of us in the industry are
very familiar with the dedicated follow-
ing for these cameras and their resur-
gence in order to leverage their unique
3Ddepthoffi�eld tocreatemoderndigital
GIF images. This reputation precedes
them, and it’s incredible to have Jerry
and his team collaborating and innovat-
ing here in Knoxville.”

TreisD part of UT Research Park
at Cherokee Farm growth

Before theUTconnection,TreisDwas
feeling welcome in Knoxville through
theChamberofCommerceandfi�nancial
institutions. UT’s research in polymer
science – highly ranked in the world by
U.S. News andWorld Report – became a
foundational element for the company
to work with UT.

TreisD plans to manufacture optical
polymer material in the manufacturing
facility in the Eastbridge Business Park.
But the presence of TreisD in the re-

search park adds to Cherokee Farm’s
growing portfolio, which includes com-
panies like Volkswagen Group of Amer-
ica.
It ties into the park’s overall growth

with plans to open a new entrance, con-
nect the park to the UT Medical Center
viaabridgeanddevelopa20-yearvision
for the future.
An element UT Chancellor Donde

Plowman wants to develop is a new in-
novation district on the property.
“We have counterparts who we work

with to help introduce our technology
companies to the university system.
That’s what makes the research park a
compelling destination, because we
have that strong tie intoall the resources
of the university,” Malone
said.
TreisD is using its space on the re-

search park now, and plans to open the
facility later this year. When it opens,
TreisD will be fi�rmly planted in Knox-
ville.
“We’re fully committed to Knoxville,

and we’re committed to partnerships
with Brett and the research park,” Nims
told Knox News. “And we see an oppor-
tunity there in the future where we be-
lieve theuniversity isgoing toendupbe-
ing an innovative center. No question
about it.”
Keenan Thomas reports on higher

education for the Knox News business
growth and development team. You can
reach him by email at keenan.thomas@
knoxnews.com.

TreisD
Continued from Page 1A

the NBA so Knecht could be available.

Kelsea Ballerini

Kelsea Ballerini could call dibs on be-
ing the guest picker. Ballerini is a Knox-
ville native andapopular countrymusic
artist, which means no one would be
blindsided by the choice. She also is not
currently on tour, with her next dates
slated for December in Australia.

Jarrett Guarantano

Jarrett Guarantano has surged back
into the Tennessee sphere with his on-
line presence recently. He has started
breaking down Tennessee fi�lm, adding
to the way he engages with fans. Guar-
antano weathered some brutal eras of
UT football and wasn’t always the most
belovedplayer, but hehasmadea come-
back.

Tony Vitello

Arguably the most popular person in
Knoxville, the Tennessee baseball
coach wins on the fi�eld and on the set.

He has led the Vols to their best stand-
ing in program history and won the
2024 CollegeWorld Series. He’s also ex-
cellent in media settings and has been
on the set of the MLB Draft multiple
times in the past few years. Bank on a
Will Ferrell movie reference if he gets
the gig.

Eric Berry

Eric Berry is a Georgia native who
starred at Tennessee. He was the 2009
Jim Thorpe Award winner as the best
defensive back in college football, 2008
SEC Defensive Player of the Year and a
two-time All-American after coming to

UT as one of the highest-ranked
prospects in program history. He over-
came cancer during his NFL career and
was inducted to the College Football
Hall of Fame in the 2023 class.

Kenny Chesney

KennyChesney is a knownname as a
longtime country singer and aKnoxville
native. He also has been the guest pick-
er before as the choice in September
2012 for the show’s Knoxville stop.
Chesney also was the guest picker for
Missouri at South Carolina in Septem-
ber 2014.

GameDay
Continued from Page 1A

partmentofEnergy’s approval for a con-
cept
designof a fuel fabricationcenter in Ida-
ho, and it’s seekinga license fora reactor
at Idaho National Laboratory after the
U.S.NuclearRegulatoryCommission re-
jected its license application in 2022.
The Nuclear Regulatory Commission
said the company was free to reapply in
the future.
Oklo is alsoworking on fuel recycling

technology, hoping to build up the
American fuel supply andpower its own
reactors.

Why recycle nuclear fuel?

Almost all nuclear fuel – about 95%
of it – isn’t split for energy. Changing
that percentage by reusing fuel could
shift theeconomicsof thenuclear game.
The nuclear fuel supply is a topic of

strong national interest. The federal
government announced in August that
it was looking for companies to join a
new supply chain group aimed at cut-
ting fuel dependence on other coun-
tries. The government’s move comes as
energy demand in the U.S. spikes over
growth from the artifi�cial intelligence
industry.

When will the Oklo facility come
online, and where will it be?

The recycling plant will start operat-
ing by the early 2030s, Oklo CEO Jacob
DeWitte said.

It will come online in Oak Ridge’s
Heritage Park on former K-25 land,
whichwas cleared for industrial useby
the Department of Energy and its
cleanup contractor, United Cleanup
Oak Ridge. It will sit on 247 acres and
its executives are in talkswith local of-
fi�cials about transferring the land, ac-
cording to David Wilson, the chair of
Oak Ridge’s industrial development
board.
The recycling facility is afi�rst step in

Oklo’s plans, according to a company
press release.

Oklo will benefi�t from
Tennessee’s nuclear fund

Oklo is the fi�fth company to be con-
tracted for agrantunder the state’snu-
clear fund, which exists to incentivize
nuclear energy innovation. With the
award it joins East Tennessee institu-
tions including the University of Ten-
nessee at Knoxville and Roane State
Community College, alongwith nucle-
ar companies with an East Tennessee
presence like Type One Energy.
A spokesperson for the state’s de-

partment of economic and community
development said over email that the
amount of the award to Oklo would be
made public on the department’sweb-
site within 30 days of the announce-
ment. Other contracted grant-winners
received $4.5 million (Type One),
about $1million (Tennessee Tech Uni-
versity), $1.5 million (UT) and
$462,000 (Roane State).
MariahFranklin isagrowthandde-

velopment reporter focused on tech-
nology and energy. Email mariah
.franklin@knoxnews.com.

Gov. Bill Lee shakes
Oak Ridge historian
Ray Smith’s hand
during a Sept. 4
press conference
announcing Oklo, a
nuclear fuel
recycling business,
is investing nearly
$1.7 billion and
creating more than
800 jobs in Oak
Ridge.
ANGELINA ALCANTAR/

NEWS SENTINEL

Oklo
Continued from Page 1A

HurricaneKiko is forecast toweaken
further in the central Pacifi�c as it ap-
proaches Hawaii this week, steering
clear of the archipelago but still threat-
ening the islands with dangerous surf
and rip currents.
Last week the hurricane hit Catego-

ry 4 strength but has steadily weak-
ened in recent days as it encountered
cooler waters. It was expected to con-
tinue losing strength and possibly be
downgraded to a tropical storm by late
Sept. 8, forecasters said.
Still, Kiko could bring life-threaten-

ing surf and rip current conditions to
the islands as it passes north of Hawaii
beginning Sept. 9.
The state of Hawaii issued an emer-

gency declaration on Sept. 5 – an ad-
ministrative action government agen-
cies often take before tropical storms,
hurricanes and other impending
weather disasters. Such declarations
pave the way for emergency measures
and resources that allow offi�cials to re-
spond quickly during emergencies.
The National Hurricane Center says

while there are no coastal watches or
warnings in eff�ect, people in Hawaii
still should monitor the storm’s pro-
gress.
“Based on the new forecast and ac-

counting for typical errors, there is cur-
rently less than a 10 percent chance of
tropical-storm-force winds occurring
at any location on the Hawaiian Is-
lands, and tropical storm watches are
not required or expected at this time,”
the National Hurricane Center said in
its latest update.
Meanwhile, forecasters were also

watching a disturbance in the eastern
Pacifi�c, just off� the coast of southern
Mexico. TheNational Hurricane Center
said an area of low pressure could form
by the end of theweek, and “some slow
development” is possible as it moves
north. The disturbance has no chance
of forming over the next 48 hours and a

low 20% chance of forming over the
next seven days, the hurricane center
said.
Last week, Kiko was one of two hur-

ricanes spinning in the Pacifi�c basin.
The other, Lorena, weakened into a
tropical storm before striking western
Mexico, causing power outages, fl�oods
and mudslides that swept cars away.

Despite Atlantic lull, forecasters
expect active hurricane season

While there are currently no active
storms in the Atlantic, forecasters say
warm seas and a West African Mon-
soon will fuel an “above-normal sea-
son.”
The National Weather Service re-

cently updated its 2025 Atlantic hurri-
cane season outlook to include 13 to 18
namedstorms, ofwhich 5 to 9 couldbe-
comehurricanes. Thehurricane season
runs from June 1 through Nov. 30.
In the Atlantic, the only storm to

reach hurricane strength this season
has been Erin, a Category 2 storm that
fl�ooded North Carolina’s Outer Banks
and caused dangerous rip current con-
ditions for the entire Eastern Seaboard,
leading to multiple deaths.
Contributing: Dinah Voyles Pulver,

USA TODAY

Hawaii on alert for
life-threatening surf

Christopher Cann
USA TODAY

The National Hurricane Center says
while there are no coastal watches or
warnings in effect, people in Hawaii
still should monitor the storm’s
progress. HUGH GENTRY/REUTERS FILE

Hurricane Kiko passing
to the north of islands

















Today in Compass 

 

From correspondent Gerald Witt: TreisD, a 3D imaging technology company, announced 

this week that its headquarters will be located at the University of Tennessee Research 

Park at Cherokee Farm in Knoxville, less than 30 minutes from its manufacturing facility 

in Mascot. 

 

TreisD and Cherokee Farm Development Corporation, which oversees UT Research Park, 

will study how sinkholes are created. The study will help to show the size and location of 

sinkholes with 3D AI and to predict their potential for damage. 

 

“This project is exactly what the University of Tennessee and UT Research Park are here 

to do,” CFDC President and CEO Brett Malone said. “Not only did we play our part to 

bring a new technology company to Knoxville, but we also now are working with TreisD 

to utilize the full collaborative resources of the research park and tackle a prevalent and 

costly issue. This is the kind of mutually beneficial private-public alliance that highlights 

the best of our region. And, ultimately, we’re succeeding in generating partnership-

powered tech-based economic development.” 

 

Sinkholes, common in East Tennessee, form near soluble rocks like limestone 

underground. Such rocks dissolve as groundwater flows through, forming cavities that 

can lead to sinkholes. 

 

“Working with Brett and his team at the University of Tennessee and its research park 

has been wonderful,” said Leslie “Jerry” Nims, TreisD chairman and founder. “We are a 

high-tech, visionary company, and UT Research Park is a great fit for us. We’re eager to 

further advance additional, real-world applications of TreisD’s innovative technologies, 

utilizing the world-class resources of the University of Tennessee and supporting the 

community through the benefit of tech startup-supported research. Looking to the 

future, we believe this area will become a national innovation center.” 

 

TreisD’s 3D image capture and display technology, with proprietary software and 

imaging algorithms, micro-optics, 3D AI capabilities and a growing 3D image library, will 

be used to create images of sinkholes underground. 

 

The company and the university also share a focus on polymer science. TreisD will 

manufacture optical polymer material in its Eastbridge Business Park facility, and UT was 

ranked the top global university for polymer science in U.S. News & World Report’s Best 

Global Universities in 2022 and the No. 2 program in 2025. 

 

https://bcszd87ab.cc.rs6.net/tn.jsp?f=001LhBKAYd_Gy2k1o0VouxyHbhlRcy3thZKfm59i7TgJzNXPMGiO5NTcx2atJznCs8uiHMFY1pEiupLF1y6TgVWN7A3tLI0Mua8OWIirZ9vD1zpNBJSDnakayqu5LW4c3dY74Yt5xAdAo1aWBR5N4Qr9A==&c=cLEm9SQV9IJQrYU4X-96ihlq6LtHgLxgbQfyenvaFzCv50ZmA0IWsQ==&ch=DEYwFea-SLSywNZ-aEaLBTKXDZ8v1jgpsTBAsxjosYDCpihwGB6ppQ==
https://bcszd87ab.cc.rs6.net/tn.jsp?f=001LhBKAYd_Gy2k1o0VouxyHbhlRcy3thZKfm59i7TgJzNXPMGiO5NTcx2atJznCs8urAXtiyZsqV5hQtNHXV2Wwd7hjyaPW-7Yt23nGEziGOaBnV6ga7h8LYQqOVm4UqmpADVY4O1U6vyBGZG_uEP0e5kuKAhlfg-CLKHwcdYSgkO2lID9MmHYnKAB_65KWGQ8ZUvXSR1wNL4groNbd2Ozb_41W9NBbejDsxMG-YmjIlc=&c=cLEm9SQV9IJQrYU4X-96ihlq6LtHgLxgbQfyenvaFzCv50ZmA0IWsQ==&ch=DEYwFea-SLSywNZ-aEaLBTKXDZ8v1jgpsTBAsxjosYDCpihwGB6ppQ==
https://bcszd87ab.cc.rs6.net/tn.jsp?f=001LhBKAYd_Gy2k1o0VouxyHbhlRcy3thZKfm59i7TgJzNXPMGiO5NTcx2atJznCs8urAXtiyZsqV5hQtNHXV2Wwd7hjyaPW-7Yt23nGEziGOaBnV6ga7h8LYQqOVm4UqmpADVY4O1U6vyBGZG_uEP0e5kuKAhlfg-CLKHwcdYSgkO2lID9MmHYnKAB_65KWGQ8ZUvXSR1wNL4groNbd2OzbzSZwduKCv0sc6eBKEBYhZo=&c=cLEm9SQV9IJQrYU4X-96ihlq6LtHgLxgbQfyenvaFzCv50ZmA0IWsQ==&ch=DEYwFea-SLSywNZ-aEaLBTKXDZ8v1jgpsTBAsxjosYDCpihwGB6ppQ==
https://bcszd87ab.cc.rs6.net/tn.jsp?f=001LhBKAYd_Gy2k1o0VouxyHbhlRcy3thZKfm59i7TgJzNXPMGiO5NTcx2atJznCs8urAXtiyZsqV5hQtNHXV2Wwd7hjyaPW-7Yt23nGEziGOaBnV6ga7h8LYQqOVm4UqmpADVY4O1U6vyBGZG_uEP0e5kuKAhlfg-CLKHwcdYSgkO2lID9MmHYnKAB_65KWGQ8ZUvXSR1wNL4groNbd2OzbzSZwduKCv0sc6eBKEBYhZo=&c=cLEm9SQV9IJQrYU4X-96ihlq6LtHgLxgbQfyenvaFzCv50ZmA0IWsQ==&ch=DEYwFea-SLSywNZ-aEaLBTKXDZ8v1jgpsTBAsxjosYDCpihwGB6ppQ==


“We also hope to continue collaborating with other UT colleges and departments,” said 

John Brandon, CEO of TreisD. “UT’s top-rated polymer science program at the Institute 

for Advanced Materials & Manufacturing was a major factor in TreisD’s decision to 

locate in Knoxville. We see future opportunities to work with the Tickle College of 

Engineering; College of Education, Health, and Human Sciences; and the Haslam College 

of Business, for example.” 













   



 

Biz 

Georgia-based 3D imaging company TreisD is picturing a future in Knoxville. The startup 

will open its headquarters at UT’s Research Park at Cherokee Farm, a site that will be 

near its upcoming manufacturing plant in Mascot. The location will allow the company 

to teach a capstone course with UT. (Knox News) 

 

https://link.6amcity.com/click/41488420.11731/aHR0cHM6Ly90cmVpc2Rjb3JwLmNvbS8_dXRtX3Rlcm09ODY1dG9kYXkmdXRtX2NhbXBhaWduPWRhaWx5LW5ld3NsZXR0ZXImdXRtX21lZGl1bT1uZXdzbGV0dGVyJnV0bV9zb3VyY2U9ODY1dG9kYXkmdXRtX2NvbnRlbnQ9ODY1dG9kYXk/68597f2e4bb719bea30ac043B7ce5b91f
https://link.6amcity.com/click/41488420.11731/aHR0cHM6Ly93d3cua25veG5ld3MuY29tL3N0b3J5L21vbmV5L2J1c2luZXNzLzIwMjUvMDkvMDgvdGVjaC1zdGFydHVwLXRyZWlzZC1pcy1tb3ZpbmctaGVhZHF1YXJ0ZXJzLW9udG8tdXQtcmVzZWFyY2gtcGFyay1jaGVyb2tlZS1mYXJtLWtub3h2aWxsZS10ZW5uZXNzZWUvODU5Mzg0MjkwMDcvP3V0bV90ZXJtPTg2NXRvZGF5JnV0bV9jYW1wYWlnbj1kYWlseS1uZXdzbGV0dGVyJnV0bV9tZWRpdW09bmV3c2xldHRlciZ1dG1fc291cmNlPTg2NXRvZGF5JnV0bV9jb250ZW50PTg2NXRvZGF5/68597f2e4bb719bea30ac043Bcc76de13



